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RAISING THE B AR
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OUR BEER PRINT IN
WISCONSIN



EVERY TIME ABEER IS PICKED UP
THERE IS ABEER PRINT LEFT BEHIND.
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OUR RISK AND MATERIALITY MATRIX
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WITH OUR

SIGHTS ON 2025e¢

We 06 putting a stake in the ground and

Raisinthe BaorBeer

and we want you to join us.

RESPONSIBLY
REFRESHING

Enjoying OneofLi f ed s
Simple Pleasures

SUSTAINABLY
BREWING

From Grain to Glass

COLLECTIVELY
CRAFTED

For Our People
and Communities
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OUR CONTRIBUTION

TO THE SDGS
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Good health andwell-being
Ensure healthy lives and
promote well-being for all at
all ages

Goal
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Goa?

Zero hunger

End hunger, achieve food security
and improved nutrition and
promote sustainable agriculture

Goab 5

Clean water and sanitation
Ensure availability and
sustainable management of
water and sanitation for all

Affordable and clean energy
Ensure access to affordable, reliable,
sustainable and modern energy for all

Partnership for the goals

Goal2

Responsible consumption
and production

Ensure sustainable
consumption and production
patterns

Goal3

Climate action
Take urgent action to combat
climate change and itsimpacts

Strengthen the means of implementation and revitalize the

global partnership for sustainable development
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Gender equality
Achieve gender equality
and empower all women
and girls

Decent work and
economic growth
Promote sustained,
inclusive and sustainable
economic growth, fulland
productive employment
and decent work for all
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AS ONE OF THE WORL DBOLARGEST

BREWERS, WE 0 REIMING TO RAISE THE
BAR ON BEER WITH OUR 2025 GOALS.

We 0 floarising on

threpillars

WE AIM TO ACHIEVE THIS BY PROMOTING

RESPONSIBLY
REFRESHING

We want our customers to
enj oy o n simptef
pleasures.

f ed

Prevention of alcohol-related harm
in all our countries where we have
brewing or selling operations? 2

Partner with other global alcohol
producers to achieve 10% reduction
globally in harmful alcohol use

Responsible marketing and
advertising of all our products

Low- and no-alcohol choicesin
all our countries where we have
brewing or selling operations3

Deliver nutritional information, alcohol
serving facts and ingredients for all
our products in countries where we
have brewing or selling operations?

SUSTAINABLY
BREWING

We want to champion
sustainable brewing from
grain to glass.

Improve water-use efficiency by 22%
in our large breweries to achieve a
2.8 hl/hl water-to-beerratio

Protect local water resources in
partnership with others

Reduce carbon emissions across
our operations by 50% and
throughout our value chain by 20%

Improve water-use efficiency of
our agricultural supply chain and
malting operations by 10%

100% of barley and hops sourced
from sustainable suppliers in key
growing regions

100% of our packaging reusable,
recyclable, compostable or
biodegradable, and 30% recycled
content in all consumer-facing plastic
packaging

Achieve and sustain zero waste to
landfill at all our brewing and major
manufacturing facilities

Participate in recycling solutions to
increase recycling rates or reduce
waste in priority markets

Reduce packaging carbon
emissions by 26%

COLLECTIVELY
CRAFTED

Our beer, and everything we do,
will be collectively crafted for our

people and our communities.

Recognition on the Great
Place to Work®Index

Greater health and safety in the
workplace with 40% reduction
in Lost TimeAccident (LTA) rate

$100 million investment
aiming to improve livelihoods,
foster empowerment and
build resilient communities

Ethical and sustainable supply
chain practices

Supplier diversity across
the business

O MillerCoors:

1Where we have large breweries or significant selling operations.
2|ndia is the only MCI market included in the goal; it did not activate a program in 2018.

3MCI currently developing strategy and is not included in the goal.



SUSTAINABLY BREWING

Water Agriculture
Make the most out of every drop Grow best practice in agriculture
Improve water-use efficiency in our large breweries by 22% 100% of barley and hops sourced from sustainable
to achieve a 2.8 hi/hl water-to-beer ratio suppliers in key growing regions
Partner with others to protect valuable water resources in Improve water-use efficiency in our agricultural supply
our at-risk watersheds where our breweries are located chain and malting operations by 10%
HOW WE 6 REOING HOW WE 6 RBEOING
water-to-beer ratio achieved: of our barley farmers and 24% of hops farmers are sustainably

growing their crops

of our at-risk brewery watersheds have
water stewardship projects in place in water usage due to weather-related impacts onyield

O MillerCoors 1We include 24 large breweries within the scope of our 2025 water goal.



